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About us

THE STUDIO

Sharp & Sour is a multidisciplinary

des
oT Tood, Toundeo

Fuentenebro anc

www.sharpandsour.com

gn studio Tocused on the futures

in 2020 by Maria
Mario Mimoso.
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BUT FIRST...

Although we shared it with black activists Tor
oroject was developed by two

Teedback,

white desi

overlooked o
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AEIS
gne

= =lhle

theretore we may have

- unconciously reintforced prejudices
Or racist ideas.
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Ihe perverse thing about our current racial structure is

that it has always tallen on the shoulders ot those at
the bottom to change It.

Yet racism is a white problem. It reveals the anxieties,
hypocrisies and double standards ot whiteness. It is a

O

oblem In the psyche ot whiteness that white people

T

ust take responsibility to solve.

EDDO-LODGE RENI,
‘WHY IM NO LONGER TALKING
TO WHITE PEOPLE ABOUT RACFE’
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LUCIA-ASUE MBOMIO

atrevieron’,

Photo: Laurent Leger Aadame www.sharpandsour.com

Hlja del ca

of the Afroteminas on
Tor atrodescendent women.

a Spanish

d author (‘Las que se

mino’) and part

iINne collective
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conguitos

3 CHOCOLATES
Y CACAHUETE
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ABOUT CONGUITOS

Conguitos is a Spanish brand, part
ot LaCasa. Their main product is the

tfamous Conguito’, a peanut covered

IN chocolate.

The brand is known by everyone in
Spain and their commercials and

songs are recognized and k
Most people, especially boo

www.sharpandsour.com

Nnown by
mers.
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BEFORE AFTER
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ABOUT COLACAO
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Colacao is a super tTamous instant
chocolate powder in Spain similar to
Nesquik.
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Withouth much success, over the
vears they've tried to get rid of their
OWn racism.
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ABOUT NEGRITA

Negrita is a French rhum company
with deeply colonial origins. It is the
most known rhum brand in Spain and
g&ﬁ’ - it is actually produced in Spain.

; 1) 2})/72,/ | B $ . | ‘ _
NE/’GZRETA | o F * —verything, from their logo to their

oy | OB name, is deeply racist.
i\, 1857 -

. 7 €
#66157a0A O
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LA CANERA

NEGRITA

BEFORE p—
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The result and
the conclussions

sssssssssssssssssssssssssssssssss



SHARP &

SC OUR
FOOD
& FUTURES

www.sharpandsour.com

THE NEW YORK TIMES BESTSELLER

| ANTIRACIST |

‘Could hardly be more relevant...it feels like a light switch
heing flicked on” Owen Jones, Guardian
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“A NECESSARY BOOllK FOR ALL PEOPLE INVESTED IN ‘Essential’ Marlon Jomes, Winner of the Man Booker Prize 2015

SOCIETAL CHANGE.” —CLAUDIA RANKINE
| Reni Eddo-Lodge

WHITE NO LONGER
FRAGILITY TALKING

WHY IT’S SO HARD
ror WHITE PEOPLE +o
TALK ABOUT RACISM

RGBIN DIANGELD

FoReEwoRrRD BY MICHAEL ERIC DYSON
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The
 Politics of

inclusive

anti-racrst
HOW : '
CAPITALISM npnbma_:r
TOOK HOLD “ field guide
OF GRAPHIC
DESIGN, A ./ for graphiC
OB ) designers
TO ESCAPE £
FROM IT

ELLEN LUPTON
FARAH KAFEI
JENNIFER TOBIAS
JOSH A.HALSTEAD
KALEENA SALES
LESLIE XIA
VALENTINA VERGARA

m Ruben Pater
. i

ISBN 978-94-92095-81-7

JLI

5817 ">

A (Not So) Global Manual for |
91789492"0

Visual Communication
Ruben Pater

www.sharpandsour.com (@sharpandsour
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; | IT'S NOT THAT IMPORTANT /
im notiracist IT'S NOT THE MOMENT
People who didn't see the problem as
important enough (white privilege]
was the best proot ot why doing it
was actually crucial.
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C

DJenial 1Is the heartbea

eologies, races, a

Many ot us who st

Nd nations. It Iis beating w

-ongly call out Trump’s rac

will strongly deny our own.

IBRAM X KENDI,
‘HOW TO. BE AN ANTIRRACIST’

(@sharpandsour

- Ot racism, beating across
Ithin us.
st Ideas
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| SEE REACTIONARYIPEOPLE
\
\" |

IT'S ALWAYS BEEN LIKE THAT
AND NOTHING HAPPENED

}

e Simply a reactionary idea that comes
nll T“E TIME from the defensiveness associateo
AN MeGenerator Aet with feeling attacked or directly

| SEE BEM}TIONAHY REORLE addressed (white fragility).

www.sharpandsour.com (@sharpandsour
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White Fragility is a state in which even a minimum
amount of racial stress becomes intolerable, triggering
a range ot detensive moves. [hese moves include the
outward display ot emotions such as anger, tear, and
quilt, and behaviors such as argumentation, silence,
and Ieavmg the stress-inducing situation. These
pehaviors, In turn, function to reinstate white

racial equilibrium.

ROBIN DIANGELO,
‘WHITE FRAGILITY’

www.sharpandsour.com (@sharpandsour
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WON'T SOMEBODY PLEASE

THINK OF THE COMPANIES?
Comments in which the person
acknowledged the problem and saw
these designs as racist, but still
decided to Tavor companies |[owned
by white people| instead ot people
ot color [white supremacy|.

www.sharpandsour.com (@sharpandsour
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The tact is, White supremacy detines our current

e better. It is a

eality. It is not merely a beliet that to be White is to

oolitical, cultural, and economic

system premised on the subjugation ot people who are
not White. That subjugation takes on an intinite
number ot Torms and is entorced with varying degrees
ot physical violence, mental abuse, and robbery.

AKIBA SOLOMON & KENRYA RANKIN,
‘HOW WE FIGHT WHITE SUPREMACY’

(@sharpandsour
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CHECK YOUR
BIASES

We all need need
to address our
blases when
designing.

www.sharpandsour.com

DECENTER
WHITENESS

Whiteness is not

the normal” anc

our designs should
retlect that.

(asharpandsour

AVOID
TOKENISM

INnclude diversity
mindTtully, Nno just
Tor cosmetic
‘easons.

JOIN
THE FIGHT

As a designer,
there are so many
ways in which you

can contribute.
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THANK YOU!
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