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Do you know what is scary? 
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How do you excel as a graphic and typographic designer from Latin America? 

No: money, quality education, speaking English 

Not everybody starts from the same place 
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Once upon a time…
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This is the kind of stuff that we do
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This is the kind of stuff that we do

And this is a 
typeface that  
we develop
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This is the kind of stuff that we do



10

And this
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for children to learn to read
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OK

Circles      +       Sticks
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• Is this font really that easy to read for someone who is 
learning to do it?  
• Is this really the most effective way to communicate 
with our specific readers?  
• Who I am designing for, who really is my real 
audience?  
• Are the parents that choose that product or the 
childrens that are going to consume it?  
• Who is this kid that is going to interact with this 
typography or with this project?
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So, at least in the very beginning of the 
learning process,  the recognition of 
the shapes plays a really important 
role.
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New brand and shine fears:

— I am not a researcher 
— I do not have the knowledge (?)
— I am a person who does practical things
— Being a graphic designer in Mexico does not include 
research and "there are no serious 
investigations" (false)
— I didn't want to go there
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Practical fears:

— Time
— They're going to close the schools
— Spring break 
— Bureaucracy ¬¬
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 But actually it was something like this:
— The schools opened their doors to us
— lovely children
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Awesome kids 😘 🤪
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Awesome kids 😘 🤪
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— Teachers wanting to know more and tell us about their experiences
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— Lovely kids :D and their learning process  
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Simple and clean shapes makes it difficult for kids to 
distinguish some letters from others
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— Should we make a proposal for this 
congress? 
— Is our subject important and useful?  
— Is it an interesting subject to share? 
— Have we found relevant information? Does 
someone else care about it?
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Our biggest concerns: 

Travel to Japan 

English
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we were there, fear-less
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working for free
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THERE IS A HUGE DIFFERENCE BETWEEN WORKING 
FOR FREE AND INVEST IN SOMETHING YOU CARE 

ABOUT
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In what do you invest your time and efforts?
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 New deadlines, new challenges.
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Design Process
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01. Sketch Process (analog)
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01. Sketch Process (analog)
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01. Sketch Process (Digital)
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02. Drawing masters
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02. Drawing masters of Bold
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02. Drawing masters Light
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02. Results: A single Typeface
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02. Results: A whole family (Bold, regular, light)
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03. Sketch all our characters
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03. Vectorizing our characters
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03. Results: A typographic game to learn to 
read and write



70



7171

1. Dare and be brave 

2. Work despite obstacles 

3. Put a deadline and work hard 

4. Choose were to invest 

5. Be grateful  

6 Share your privilege 
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Thank you so much! 

Tipastype



