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2006 Marketing
2007 -+ Planning
2008
15
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0‘ WHAT I DO NOW

SPECTRUM
TOKVYO
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By

Tech & Experience Design % TOILET
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Universal yet Cultural: By J;'l

Restroom Pictograms and (&
Human Cognition s

by Michinari Kohno

Universal yet Cultural: Restroom
Pictograms and Human Cognition

Wherever we are, we will need to be able to use a restroom at any time. The
experience of finding a restroom is inescapable, but how do we find them?

2022/11/17 | by Michinari Kohno
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“"Let Them Sleep”
A Caring UX For Kicking Out
Users in Midnight Work Calls

w/ Fumie Hino from MIXI, Inc

“Let Them Sleep”, A Caring UX For Kicking
Out Users in Midnight Work Calls

In this interview, we asked Fumie Hino, designer of “mocri,” a service
specializing in “work calls,” about the development of this cultural shift,
alongside the trial and error experienced in building the service.

2022/11/10 | by Arisa Nojima

DON'T MAKE ME THINK!

THE ELEMENTS o USER £
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a Ul Designer Thrives to Go

Above and Beyond Traditional

Craftsmanship & Glam Rock
Meet Tomoyuki, a Ul Designer
Who Thrives to Go Above and
Beyond the Traditional
Craftsmanship and Glam Rock

2022/10/07 | by Arisa Nojima

10 Lessons froma ABOUT FACE
Japanese UX Designer’s éwg*
Time Studying Abroad in London
by Mayw Nakamura

10 Lessons from a Japanese UX
Designer’s Time Studying
Abroad in London

2022/09/12 | by Mayu Nakamura

Respect or Taboo?

Designing products with

vy
Sacred Traditions and culture' E !\.; :
w/ UX Designer Hidey s Minami //

Respect or Taboo? Designing
products with Sacred
Traditions and Culture

2022/08/26 | by Ryo Sampei
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0‘ WHY AM I DOING THIS?

SPECTRUM
TOKVYO
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0. WHY AM I DOING THIS?




0‘ WHY AM I DOING THIS?




WHY AM I DOING THIS?
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0‘ WHY AM I DOING THIS?

S ONTA F

Don’t know...
Not sure if there’s something particular
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WHY AM I DOING THIS?

WESTEF N
DESIGN
PRINCIPLE

- Are they really intuitive te/us’?
- Do they fit into our culture?

- Do they fully apply to our language? etc.




¥ e

SNET
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MAYBE THERE
IS A MORE
SJAPANESE™




0. COMING BACK TO THE TITLE
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ABIT MORE

SPICINESS
OF OUR KIND

WON’T HURT; RIGHT?




0. THE JAPANESE NATURE
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% THE JAPANESE NATURE
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% THE JAPANESE NATURE
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:  FLUSH  FLUSH  FLUSH
* BIG  SMALL SMALLER
b ,
it g,
STOP bed o1
ASS
WASH
POWER
SEAT | WASH | DRV
TEMPERATURE
CLEAN
NOZZLE

https:/awordfromjapan.wordpress.com/tag/washlet/

F » 4 4/ Py

SEAT COVER

VIDET DRY

POSITION LA

OTHER
SETTINGS
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CUSTOMIZATION

https:/awordfromjapan.wordpress.com/tag/washlet/



' . ’ ' } ’ ‘ v 4 4 4 4 4 y y y J J , J , . y
% THE JAPANESE NATURE

7 - 4 )‘ 4 / ‘.

‘CARES
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YOUR ASS

https:/awordfromjapan.wordpress.com/tag/washlet/
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o THE JAPANESE NATURE
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- live In chaos

- are disciplined in general

- likes to be caring, polite and quiet
- are organized

- loves customization

- are used to info overload




% THE JAPANESE NATURE

0 C O I

WE NORMALLY USE

2,136

CHARACTERS

https://orientalsouls.com/blog/japanese-calligraphy/how-many-kanji-characters-are-there/
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TRENDS & IDEAS

B INCLUSIVE
DESIGN

UNIVERSAL
DESIGN

ACCESSI-
BILITY

../} EMOTIONAL
DESIGN

= SUSTAINABLE

sl DESIGN?

MAXIMALISM
DESIGN?
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TRENDS & IDEAS

INCLUSIVE
DESIGN




SMANSTSZTENCT

TRENDS & IDEAS

Inclusive Design Studio

CULUMU

https:/culumu.com/

#RyI/u



TRENDS & IDEAS

KAO
One-hand
Push Bottle

https://inclusive-design.jp/
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SMANSTSZTENCT

TRENDS & IDEAS

UNIQLO

Front-open
Inner Shirt

https:/www.uniglo.com/jp/ja/contents/feature/front-open/
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TRENDS & IDEAS

UNIVERSAL
DESIGN
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TRENDS & IDEAS

Morisawa

UD Fonts

https:/www.morisawa.co.jp/fonts/udfont/
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TRENDS & IDEAS

LIXIL

Multipurpose
Tollets

https://www.lixil.co.jp/lineup/toilet/hI/multifunction_toilet_paek/
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TRENDS & IDEAS

JR E
ast Water Business / teamLab

Acure
Vending Machine

https:/www
.g-mark.org/award/describe/45540

) 600D DESIGN AWARD

About GDA Online Gallery participation

2 0 1 7 Year awarded Sp

G0OO0D DESIGN AWARD

Promotions

ecial Award

Contact
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TRENDS & IDEAS
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TRENDS & IDEAS
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EMOTIONAL
DESIGN
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TRENDS & IDEAS

Scandinavian Style
E-Commerce

Hokuo Kurashi
no Douguten

https:/hokuohkurashi.com/product_contents/10702

| 9
&Tradition / fFlowerpol VP

o ouT
24.100 = &2 SOLD ©




SMANSTSZTENCT

TRENDS & IDEAS
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Japanese
E-Commerce

Nakagawa
Masashichi

https:/www.nakagawa-masashichi.jp/shop/g/g4547639726582/
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TRENDS & IDEAS

SUSTAINABLE
gl DESIGN?
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TRENDS & IDEAS

- SUSTAINABLE
DESIGN?

Design that is timeless & long-lasting
Easy to maintain at low cost
The mend and re-use attitude
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TRENDS & IDEAS

MAXIMALIST
DESIGN?
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TRENDS & IDEAS

MAXIMALIST
DESIGN?

- Opposite of minimalist design
- Design packed with details

- More is more

- Chaotic attraction
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DOING WHAT IS

NATURAL FOR US
WILL SURELY MAKE US A

SUPEBSTAB

Someday... | hope... maybe..

i



® THANK VYOU

THANMK YOU
FOR LISTENING

Ryo Sampei | Spectrum Tokyo & Design Matters Tokyo
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Would love to hear about your
roots & stories as well.
Feel free to connect - :




