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5 out of 10 from 

195 countries  
in the world.
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Latin America: 
the land of 

biodiversity.



But also a land of 
instability, 
inequality, 

invisibility...



?



Biodiversity, 

food and 

pride.



T H E   I N G R E D I E N T S   F O R    
A   G A S T R O N O M I C   R E V O L U T I O N

1. A megadiverse country.  

2. A talented and committed 
community with a clear purpose 

and a powerful speech.



"We went from 400 Peruvian restaurants in the world to 4,500 in ten years. 
But the most important thing is the process of vindication, trust, 

security, pride, and love for our identity.”

G A S T O N   A C U R I O



V I R G I L I O   M A R T I N E Z

"We are lucky to have so many cultures in Peru. We are local, 
but we see the whole world through 500 years of fusion." 




I N T E R E S T I N G    C O I N C I D E N C E S

They both lived abroad.  
 

They both mastered the classic  
cooking techniques. 

They both came back to understand who 
they were and where did they come from.
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The best restaurant 
in the world is 

Peruvian.

W E   M A D E   I T



?



And what is the 
f_____ connection 

between this talk 
and design?



Let’s talk 
about design



Design is a process 
to find a solution 

and give meaning.
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We can only add value 
to something we know, 

understand, admire 
and respect.



Return







A new beer brand 
proud of our 

culture.

C A N D E L A R I A



Peru + Celebration  
+ Culture + Colorful 
+Popular + Iconic
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Owning 

our culture.

C A N D E L A R I A











A new era for  
Latin American 
women in tech.

L A B O R A T O R I A





#NiUnaMenos


The largest demonstration 
in Peruvian history


A U G U S T   2 0 1 6



• 32.3% of Peruvian women have experienced physical  
violence from their spouse or partner.


• Every month 12 women are murdered by their partners. 


• In 81% of attempted femicide cases, authorities did not 
take measures to protect the survivor, and 24% of 
women were subsequently murdered.

Source: Wikipedia (2014 survey by the National Institute of Statistics 
and Informatics of Peru / The Peruvian Ombudsman)

D A T A    -   P E R U
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Starting the project 
from a respectful 

point of view.

L A B O R A T O R I A
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“What is our origin? 
What is valuable and 

should we keep?”

L A B O R A T O R I A







L A B O R A T O R I A

“And what should 

we improve 

or change?”
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Of course, not 
everything is 

“perfect”, but…

L A B O R A T O R I A







One brand  
leads to another  

:)

L A B O R A T O R I A







And another…

L A B O R A T O R I A









and another…
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Just 01 more thing.



We never know 
enough, and we should 
always have a look at 

our origin to find value.

O N E   B I G   L E A R N I N G
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