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5 out of 10 from
105 countries
in the world.
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[L.atin America:
the land of
biodiversity.



But also a land of
instability,
Inequality,

invisibility...






Biodiversity,
food and
pride.




THE INGREDIENTS FOR
A GASTRONOMIC REVOLUTION

1. A megadiverse country.

2. A talented and committed
community with a clear purpose
and a powerful speech.



GASTON ACURIO

"We went from 400 Peruvian restaurants in the world to 4,500 in ten years.
But the most important thing is the process of vindication, trust,
security, pride, and love for our identity.”




VIRGILIO MARTINEZ

"We are lucky to have so many cultures in Peru. We are local,
but we see the whole world through 500 years of fusion.”



INTERESTING COINCIDENCES

They both lived abroad.

They both mastered the classic
cooking techniques.

They both came back to understand who
they were and where did they come from.



invisible




























2011

42

Astrid y Gaston

Lima, Peru



2013

14 50

Astrid y Gaston

Lima, Peru



2015

14 44

Astrid y Gastén

Lima, Peru



2022

11 32



2023



2023



The best restaurant
in the world 1s
Peruvian.






And what 1s the
f connection
between this talk
and design?




Let’s talk
about design
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Design 1s a process
to find a solution
and glve meaning.
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We can only add value
to something we know,
understand, admire
and respect.
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A new beer brand
proud of our
culture.
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our culture.
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A new era for
[.atin American
women 1n tech.






AUGUST 2016

#N1UnaMenos

The largest demonstration
in Peruvian history



DATA - PERU

« 32.3% of Peruvian women have experienced physical
violence from their spouse or partner.

« Every month 12 women are murdered by their partners.

« In 81% of attempted femicide cases, authorities did not
take measures to protect the survivor, and 24% of
women were subsequently murdered.

Source: Wikipedia (2014 survey by the National Institute of Statistics
and Informatics of Peru / The Peruvian Ombudsman)
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AAAAAAAAAAA

Starting the project
from a respecttul
point of view.




FROM IGNORANCE TO VALUE
- A FRAMEWORK -

1. 2. 3. 4.

RESEARCH FINDINGS ADMIRATION PRIDE &
& RESPECT BELONGING
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“What 1s our origin?
What 1s valuable and
should we keep?”
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“And what should

we improve
or change?”































<Laboratoria>
























iAtencion
Santiago y Lima!

Podras iniciar una carrera en la
industria tecnologica en sélo &
meses. Te acompanaremaos en
todo el proceso de insersion
laboral POSTULA HOY!

¢ Laboratoria>

2018

iAtencion
Santiago y Lima!

Puedes cambiar tu vida
aumentando tus ingresos y
formandote como
desarrolladora web

<Laboratoria >




2023

Newsletter

Nuevas opciones
de contrataciony

capacitaciondel
talento tech para
el 2024

<Laboratoria>
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Of course, not
everything 1s
“perfect”, but...
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One brand
leads to another

)
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And another...
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and another...









Just 01 more thing.
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We never know
enough, and we should
always have a look at
our origin to find value.
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