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ORDER-TAKER
TO CHANGE-




Follow the brief.
Deliver.
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First, let’
Z00Mm OuUt.




Disrupted
ecosystems
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Vanishingice
and wildlife
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The extreme
becoming norm
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Flooded cities
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What if
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“We cannot solve
our problems with
the same thinking
we used when we
created them.”

- Albert Einstein




Order-taker



Change-maker












Case studies
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LANTMANNEN (Unibake)
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SVENSKT KOTT
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LIDL FUTURE
INITIATIVES
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Don’t put
lipstick on




ways to
become a
change-maker
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1/ Problem-seeker



2/ Walk in their shoes




th strategy

3/ Lead wi



You don’t
heed anew
fancy title.










Make a change.



Thank you!

If you want to follow up, or simply
follow along, here’s where to find me:

INSTAGRAM LINKEDIN

theannelihansson Anneli Hansson

WEBSITE

annelihansson.com




