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breaking taboos & building brands
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| don’t design sex toys,

| DESIGN GROUND
BREAKING BRANDS!




Why I said yes to
sexual wellness



OUTDATED BRANDS & PACKAGING




PRODUCT HOUSEBRANDS
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ADVENT CALENDAR

EEYOND THE FIVE SENSES
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International
Our headquarter is based in The Netherlands.

And we have multiple locations & brands

across Europel
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LVE YOUR FANTASY



EASYTOYS
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https://www.youtube.com/watch?v=RYWRl8ToBN4






https://www.youtube.com/watch?v=IdzAz07ayko

With design, we transformed
sexual wellness products,

from “taboo’” to “trusted”
with humor and boldness!



But, we are still facing challenges



SORRY

your design has
¢ "been flagged!
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When your design gets blocked...
@

Redesign it
smarter!




So, what Il learned
Designing in
taboo-driven
market




LOOK OUTSIDE YOUR OWN INDUSTRY

Iners made with
organic cotton




DO FUN COLLABS
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And do it with these Design principles

For Sexual Wellness




1. Emotional connection

Design for intimacy and trust



2. Bold authenticity

Break taboos through
unique brand identities




3. Strategic business design

Make taboo-breaking design
commercially powerful




Designing in this space
isn’ t always easy.
It takes creativity and boldness!



OUR MISSION
LET’S BREAK
THE TABBOOS



AND HAVE A SEX TOY
ON EVERY NIGHTSTAND




DISCOUNT
‘ASKING FOR A FRIEND’

20% DISCOUNT
WITH THE CODE:

EASYTOYS20

www.easylroys.com






