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lechnology has allowed me
to go further and live life
more freely than | ever
imagined...




Comfort Electric 24

8:36am + 5 min away

Premium zero-emission cars

VISA (s 1059

Choose Comfort Electric
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IMPACT PRINCIPLE 1

Disruption starts when we
add new value to core routine
behaviors.



PROVOCATION

What if gamification could
help diagnose Alzheimer's?



Last Year

Cognitive Processing

Woman
42y old
12y of education

Complex Attention

\' A
Motor Coordination




Brain Composition

Ihe human brain is primarily composec of
weurons, glal cells, neural stom cells, and
Hoad vessels. Tvpes of neuren include
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¢ Prefrontal Cortex

The prefrontal cortex contributes to a wide
variety of executive functions, including;
Focusing one's attention. Predicting the
consequences of one's actions; anticipating
events in the environment. Impulse control;
managing emotional reactions.

YOUR COMPLEX ATTENTION DOMAIN:

56%

@ CLTICK ON ANY OF YOUR
COGNITIVE DOMAINS

AR
Brain Fducalion

Brain Composition

Lorem ipsum dolor sit amet, consectetur

adipiscing elit. Phasellus vestibulum nisl et

nibh egestas mattis.

8% PREFRONTAL CORTEX

6.7% CORPUS CALLOSUM

1.6% CEREBRAL CORTEX
1.2% HIPPOCAMPUS
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HOW TO USE THIS PRINCIPLE:

= \With every feature you design, ask:

- Does this add real value®
- Or does it remove waste (muda)?
- If neither — why are we doing it?



Altoida’s multi
step onboarding o T —
sets a clear sense X
of value, goals to

pursue and effort = R s
to invest. | ; ﬂ

FIND A HORIZONTAL SURFACE

o

2 B3

~ Great, now let’s
" A find a place
your files. - § You have successtully

placed all objects in

1/ 3

your environment.

Place the objects in your

environment.

Continue

Place files




IMPACT PRINCIPLE 2

Successful adoption
depends on confidence
and awareness.
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HOW TO USE THIS PRINCIPLE:

= Prioritize user education:

- Break Into digestible chunks
- Provide an overview (time, steps)
- Add a point of an emotional payoft
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Google Earth VR

Eventshop

FormulaVR Simulator



IMPACT PRINCIPLE 3

The next era of design:
observing emotions — and
creating experiences that
respond to them.




Designed by Soren lverson

L}, Camerais temporarily locked

You've taken 32 minutes of concert
footage. Give it a rest & enjoy the show.
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Designed by Soren lverson
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You should not need a calculator
for the equation “11x12"

Y

Fair enough



: all = =
941 Designed by Soren lverson '

®)

Cynthia
WOrKs 1tor me

We can plan to meet
out front at the tables
with the umbrellas

See you then :)
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~ How far away are you?

5 min

© According to Apple Maps, Cynthia is
still at her house (21 min away)
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f 1_more_steve
Lake Tahod)€aigned by Soren lverson

Have you taken out the trash yet?

You need to complete your task and
provide proof before viewing this post
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2D Liked by stevefromchilis and 517 others

1_more_steve Shredding that fresh powder 2»
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Woven City Is a
prototype city of the
future where people,
buildings and
venicles are
connected through
data and sensors.







Self- Self-fulfillment

actualization: \ needs
achieving one’s
full potential,
including creative
activities

Esteem needs:

prestige and feeling of accomplishment Psychological

needs
Belongingness and love needs:
intimate relationships, friends

Safety needs:

security, safety

Physiological needs:
food, water, warmth, rest




HOW TO USE THIS PRINCIPLE:

= Don’t just design for actions:

- Anticipate needs (digital omotenashi)
- Design for provoking emotions
- [ake calculated risk



TO CREATE TANGIBLE IMPACT AND BEAT UNCERTAINTY:

1. Add value, remove waste (or don’t build it!)
2. Prioritize teaching users

3. Serve education in digestible chunks

4. Always add points of emotional payoft

5. Strive for digital omotenashi
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